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promoting both social and economic progress. The
media is recognised as the fourth pillar of Pakistani
democracy, which is based on four pillars and is the
most populous and varied democratic nation
(Quadros, 2019). In order to better understand the
media's role as a formidable force for amplifying
the voices of marginalised communities and
women on local, national, and worldwide
platforms, this research explores the transformative
potential of media in advancing women's
empowerment in Pakistan. Given the linguistic,
religious, and cultural diversity of Pakistan, the
media has become an indispensable instrument for
information dissemination and for promoting
constructive social change. The necessity of
enhancing women's status and well-being is
reflected in the global debate on women's
empowerment (Afridi, 2010). This essay seeks to
investigate and evaluate the dynamic relationship
that exists between women's empowerment and
the media in the particular sociocultural setting of
Pakistan.

In developing nations, women's empowerment is
a hotly contested topic that forms part of the
modern era's greatest challenge. Among the many
variables that contribute to this problem, illiteracy
stands out as a major impediment to women's
empowerment. As a result, women in
underdeveloped nations frequently depend on
their male family members to meet their basic
requirements, including those related to money
and personal relationships. This widespread
financial and social reliance restricts women's
autonomy in making decisions about their own
lives and upholds patriarchal norms. Permission
from male family members is still required,
especially for domestic problems, even among
educated women in developing cultures.

According to Akhater & Naheed (2014),
empowerment is the capacity to act independently
and grant people the freedom to follow their own
goals and make decisions that are best for them and
their families. A number of social indices, including
the standard of education, equal work
opportunities, access to quality healthcare, and the
advancement of gender equality, need to be
improved in order to boost women's
empowerment in emerging nations (Raj.2014)

The media appears as a major pillar of public
advocacy as well as a powerful instrument for

educating the public about individual rights
(Sharda, 2014). It is essential for elevating the voices
of underrepresented groups in society and raising
public awareness of their social, constitutional, and
universal rights. According to Rahman et al. (2018),
the media can effectively disseminate precise
information to the general public in a condensed
amount of time, leading to shifts in the attitudes
and mindsets of society. Moreover, it performs a
variety of roles in society, including providing the
general public with entertainment, education, and
information (Akhter & Naheed, 2014).

In Pakistan, women's education plays a vital and
diverse role in empowering them through the
media. Media outlets, such as radio, television, and
digital media, are essential for spreading
knowledge and establishing social standards. The
media has the power to dispel gender stereotypes
and encourage young girls to seek education by
emphasising the value of women's education and
presenting successful female role models (Hashmi,
2017). Additionally, media campaigns that
highlight the value of education for women can
increase public awareness of the advantages that
education offers to girls as well as to their
communities, which will help to promote
educational programmes (Qureshi et al., 2018). The
media can help raise awareness of the difficulties
and obstacles women encounter in obtaining an
education by means of news reports,
documentaries, and educational initiatives, which
can then inspire lawmakers to take appropriate
action.

The media has a crucial role in influencing public
opinion and promoting a range of causes, such as
women's legal rights in Pakistan, political
engagement, and healthcare. The media is vital in
spreading knowledge about healthcare practices
and policies and increasing public awareness
because of its wide reach and influence (Khan,
2019). Media platforms also play a crucial role in
facilitating political debate by giving women a
voice and allowing them to participate in decision-
making. The media can also draw attention to
problems with women's legal rights, promoting
public debate and pushing for legislative
improvements.

It's crucial to remember, though, that how these

topics are portrayed and covered by the media can
also reinforce prejudices and stereotypes, which
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can have an impact on public opinion and
legislative agendas. Therefore, media literacy and
critical analysis are necessary to ensure accurate
and balanced depiction, even if the media may be a
strong weapon for improving women's legal rights,
political involvement, and healthcare in Pakistan
(Saleem & Hagq, 2018).

Research Questions

1. In what ways do media campaigns in Pakistan
promote women's empowerment via
lobbying, awareness-raising, and education
while questioning established gender norms?

2. In light of traditional cultural norms, what
special difficulties do media outlets in
Pakistan experience in addressing gender
inequality and advocating for women's
rights, and how may these difficulties be
successfully overcome to strengthen women's
empowerment through the media?

Literature Review

Scholarly literature has extensively examined the
role of media in women's empowerment,
emphasising how it may both uphold and subvert
established gender norms through a variety of
representations and storylines. Media outlets, such
as print, digital, and television, have a big impact
on how society views women's empowerment and
gender roles (Ferdous, 2018). According to
research, women are typically portrayed in
conventional roles that restrict their agency and
potential in the media, reflecting and reinforcing
existing power dynamics (Anker, 2018). But by
giving different perspectives and stories a
platform, the media can also work to dispel these
myths and advance women's empowerment
(KhosraviNik, 2019).

Additionally, there has been a promise to
increase awareness and promote social change
through media campaigns and activities that centre
on women's rights and empowerment (van
Zoonen, 2017). Notwithstanding these advantages,
academics also warn about the possibility that the
media will reinforce flimsy ideas of empowerment
that put materialism and personal achievement
ahead of systemic change (Rentschler, 2020). In
general, the literature emphasises how intricate
and varied the media's influence is on the
discourses surrounding women's empowerment,

Global Mass

emphasising the necessity of critically analysing
media practices and portrayals in order to promote
significant social change.

Media sources are crucial in influencing how
people in today's culture view gender roles and
female empowerment (Gupta & Srivastava, 2020).
The way that women are portrayed in media has
changed significantly over time, reflecting shifting
cultural norms and values in social media, films,
and television (Lee & Lim, 2018). These media
sources act as stages for exhibiting women's
empowerment by presenting their
accomplishments, difficulties, and contributions to
a range of fields (Gross, 2017).

Television shows have played a significant role in
debunking conventional gender stereotypes and
presenting a variety of women's empowerment
stories (Scharrer, 2016). TV series such as "The
Crown" and "The Marvellous Mrs. Maisel" feature
formidable female leads who skillfully navigate
intricate cultural frameworks, thereby motivating
audiences and fostering conversations on gender
parity (Frith & McQuillan, 2018). In a similar vein,
films like "Wonder Woman" and "Hidden Figures"
have won praise from critics for their
representation of strong, independent women who
speak to viewers everywhere (Duffy et al., 2019).

Social media platforms have become effective
instruments for empowering women and bringing
their opinions to a wider audience (Banet-Weiser &
Miltner, 2016). Online activism gave rise to
movements such as the #MeToo movement, which
gave women a forum to discuss their experiences
of harassment and push for legislative changes
(Mourey, 2019). A culture of empowerment is also
promoted by initiatives like #LikeAGirl, which
encourages girls to embrace their talents and
abilities and challenges stereotypes (Coyne et al.,
2016).

Although there has been progress in presenting
women's empowerment in the media, there are still
issues with guaranteeing inclusive and diverse
depictions (Cortese, 2016). It is nevertheless
concerning that women are underrepresented,
particularly in underrepresented areas, as this
contributes to the continuation of current
disparities (Gill & Orgad, 2018). Furthermore,
attempts to achieve total empowerment are still
hampered by the media's persistent promotion of
stereotypes and limited beauty standards

(GMCR)
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(Harrison & Cantor, 2017). Media producers,
legislators, and society at large must work together
to promote inclusive and genuine representations
of women's experiences and accomplishments in
order to address these issues (Lauzen et al., 2020).

In particular, the media has a significant impact
on how society views gender roles and female
empowerment. Media outlets are effective forums
for showcasing women's challenges and
accomplishments, which helps to empower
women, claim Sadiq et al. (2019). The authors stress
that by highlighting women's achievements and
struggles in a variety of media platforms—such as
social media, newspapers, and television—
Pakistani society can become more conscious of
gender disparities and take steps to remedy them.

However, there are issues with how women are
portrayed in Pakistani media. Evidence suggests
that women are frequently portrayed in Pakistani
media as fitting stereotypes, which upholds
prevailing gender norms and restricts women's
participation in positions of decision-making. This
constrained representation may make it more
difficult to use media platforms to highlight
women's empowerment. Furthermore, Mahmood
and Butt (2018) contend that even with certain
advancements, patriarchal views are still largely
reflected in Pakistani media, which might be
detrimental to women's empowerment.

Despite these obstacles, research indicates that a
rise in the presence of women in the media can
have a favourable impact on public perceptions of
gender equality and female empowerment.
According to Ahmad et al. (2017), exposure to
favourable media representations of women can
dispel preconceptions, encourage women to take
up leadership roles and motivate them to fight for
their rights. Hussain and Mahmood (2016) also
stress the significance of media campaigns in
bringing attention to women's issues and
galvanising support for Pakistani efforts aimed at
achieving gender equality.

Nonetheless, it is critical to recognise the
constraints and difficulties posed by media
portrayals of women's empowerment. Media
sources persist in promoting negative stereotypes
and Dbiases despite advancements in the
representation of strong, independent women.
Women are frequently objectified or marginalised

in media narratives, as highlighted by Johnson
(2022), which perpetuates gendered power
dynamics and undermines attempts at real
empowerment and equality.

More people have realised how important it is for
media outlets to highlight women's empowerment
in Pakistan in the last few years. The purpose of this
review of the literature is to investigate the body of
knowledge and academic discussion about how
women's empowerment is portrayed in Pakistani
media. This review looks at a number of research
and scholarly articles in an effort to give readers a
thorough understanding of how Pakistani media
outlets support the representation of women's
empowerment in the media and how that
representation affects public opinion.

In Pakistan, media channels are effective means
of distributing information, forming social
narratives, and swaying public opinion. According
to Quadros (2019), the media is frequently seen as
the fourth pillar of Pakistani democracy since it is
so important in influencing public opinion and
promoting social change. In this regard, media
organisations have been emphasising women's
empowerment on a wider range of platforms, such
as digital, radio, and television.

Research Methodology

This qualitative research paper investigates the
vital role that the media plays in promoting
women's empowerment in  Pakistan. It
accomplishes this by synthesising empirical data,
doing a thorough analysis of the body of literature
already in existence, and investigating the dynamic
relationship between women's empowerment and
the media within the unique sociocultural setting of
Pakistan. Qualitative research approaches are
characterised by their emphasis on comprehensive
exploration of phenomena, understanding of
subjective experiences, and production of precise
descriptions and interpretations. This study's
qualitative ~ methodology  allows for a
comprehensive examination of the different ways
media outlets in Pakistan promote women's
empowerment, such as through advocacy,
awareness-raising, and education. The sample for
the interviews consists of educated women.
Interviews were done with the ten ladies for this

study.
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Data Collection and Results different questions. The tables displaying these

The respondents provide varying responses to the =~ T€Sponses are presented below.

Table 1
Perceptions of the Role of Media in Promoting Women's Empowerment in Pakistan

| Participant | Response

I believe the media in Pakistan has a significant role in promoting women's empowerment

! by showcasing successful women in various fields.

5 Media platforms provide a voice for women to advocate for their rights and raise
awareness about issues affecting them, contributing to their empowerment.

3 While some media outlets in Pakistan promote women's empowerment, others
perpetuate harmful stereotypes and objectify women, hindering progress.
Media campaigns focused on gender equality and women's rights have positively
influenced societal attitudes towards women, leading to empowerment.

5 Access to information through media channels empowers women to make informed
decisions about their lives and engage in public discourse.

6 Government regulations ensuring gender-sensitive media content are essential for
promoting women's empowerment through the media.

7 Media representations of women in Pakistan should be more diverse and inclusive to
accurately reflect the realities of women's lives and promote empowerment.

3 Media literacy programmes are crucial in empowering women to critically analyse media
representations of gender and challenge stereotypes.

9 The media should collaborate with women's organisations to amplify women's voices and
promote their empowerment in Pakistan.

10 Media coverage of women's achievements and contributions in Pakistan helps inspire
other women and challenge societal norms, contributing to empowerment.

Table 2

Participant | Response

I believe that the 'Aurat March' (Women's March) coverage in Pakistani media has

1 positively influenced women's empowerment by providing a platform.

5 Television dramas like 'Udaari' and 'Khaani' have depicted strong and empowered female
characters who challenge societal norms and inspire women.

3 Social media campaigns like #MeTooPakistan and #KhudKhushi have helped raise
awareness about issues like sexual harassment and mental health, encouraging women.

4 Documentary films like 'Saving Face' and 'Girl in the River' have shed light on issues like
acid attacks and honour killings, sparking important conversations.

5 The 'Dark is Divine' campaign challenging colourism in Pakistani media has helped

promote diversity and inclusivity, empowering women of all skin tones.

No, media content in Pakistan tends to focus on a limited portrayal of women, often
6 reinforcing stereotypes and ignoring the diverse experiences of women from different

socioeconomic backgrounds.

I'm not sure if Pakistani media portrays the variety of women's experiences in an
7 appropriate manner. Even while there have been some improvements, other categories of

women — like those with disabilities —remain underrepresented.
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8

9

10

Yes, to some extent, the variety of women's experiences is reflected in Pakistani media
content. But more complex and real depictions of women's lives are still needed, especially
those from marginalised communities.

No, media content in Pakistan often perpetuates narrow stereotypes of women,
overlooking the rich diversity of women's experiences and perspectives in the country.
Rural community radio shows that highlight women's issues have given marginalised
women a forum to tell their stories and fight for their rights.

Specific Examples of Media Representations or Campaigns Positively Influencing Women's Empowerment in

Pakistan

Table 3

Main Challenges Faced by Women in Pakistan in Terms of Media Representation and Portrayal

Participant

One of the main challenges faced by women in Pakistan in terms of media representation

1 is the perpetuation of stereotypes that depict women as submissive.

5 Limited opportunities for women to be represented in diverse roles in media content is a
significant challenge, as it reinforces traditional gender roles.

3 The objectification of women in media, including the use of sexualized images and
language, is a major challenge that contributes to the marginalisation.

4 There is a lack of representation of women from marginalised communities, including
rural women, minorities, and women with disabilities, in mainstream media.

5 Sensationalised and biased media coverage of women's issues, such as cases of violence
against women, often perpetuates victim-blaming narratives.

6 The absence of women in decision-making roles within media organisations contributes
to biased and stereotypical portrayals of women.

7 Cultural and societal norms that restrict women's access to public spaces and participation
in public life also impact their representation in media.

3 The lack of media literacy among the general population, including women, exacerbates
the impact of negative media representations.

9 Economic disparities and limited access to resources among women in Pakistan also
contribute to their underrepresentation in the media.

10 Government censorship and regulations that restrict freedom of expression and limit the
diversity of voices in media also pose challenges to women's representation.

Table 4

How do you think media coverage of women's issues and achievements has contributed to changing societal attitudes
towards women in Pakistan?

| Participant | Response

1

2

Media coverage highlighting women's achievements in various fields has challenged
stereotypes and inspired young girls to pursue their dreams.

Positive portrayal of women in the media has contributed to changing societal attitudes
towards women, fostering a more inclusive and respectful society.

Media coverage of women's issues, such as gender-based violence and discrimination, has
raised awareness and sparked conversations leading to societal change.

By providing a platform for women to share their stories and experiences, media coverage
has humanised women's issues and garnered empathy and support from the public.
While media coverage of women's achievements is important, there is still a need for more
diverse and inclusive representation to truly change societal attitudes towards women.
Negative portrayals of women in the media, such as objectification and stereotyping, have
perpetuated harmful attitudes and hindered progress towards gender equality.

Vol. IX, No. I (Winter 2024) 75 |Page
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Media coverage of successful women leaders and role models has challenged traditional

7 gender roles and encouraged greater participation of women in various sectors.
Media campaigns addressing women's rights and empowerment have sparked public

8 discourse and advocacy, leading to policy changes and greater recognition of women's
rights.

9 Sensationalised or exaggerated media coverage of women's issues may perpetuate
negative stereotypes and reinforce existing biases in society.

10 Media coverage alone is not sufficient to change societal attitudes towards women; it must
be accompanied by comprehensive education and awareness programmes.

Table 5

Research Question 5: Do you believe that media content in Pakistan adequately reflects the diversity of women's
experiences and perspectives? Why or why not?

| Participant | Response

In my opinion, Pakistani media material underrepresents the variety of women's

viewpoints and experiences. The mainstream media frequently presents a limited and
1 stereotyped image of women, emphasising traditional roles and storylines.

Yes, I believe that the representation of varied women's experiences and viewpoints in

Pakistani media has improved recently. More voices and platforms are now available to
2 highlight the struggles and triumphs faced by women from various backgrounds.

I believe that the range of women's experiences is partially reflected in Pakistani media

content. Even if there have been some improvements, there is still space for growth,

especially when it comes to tackling intersectional concerns and elevating the voices of
3 diverse people.

Yes, I think Pakistani media portrays the variety of women's experiences in an adequate

manner. Women are now more widely represented in the media across a variety of
4 channels, offering a variety of viewpoints and narratives.

No, restricted representations of women in Pakistani media frequently reinforce

stereotypes and fail to acknowledge the variety of experiences that women from various
5 socioeconomic levels have to offer.

I'm not sure if Pakistani media portrays the variety of women's experiences in an

appropriate manner. Even while there have been some improvements, other categories of
6 women — like those with disabilities —remain underrepresented.

Yes, to some extent, the variety of women's experiences is reflected in Pakistani media

content. But more complex and real depictions of women's lives are still needed, especially
7 those from marginalised communities.

Though there is still a long way to go, I think media material in Pakistan is starting to

represent the variety of women's experiences. More inclusive narratives and
8 representations of women from all backgrounds are required.

I'm not sure how accurately the range of women's experiences is portrayed in Pakistani

media. modest groups of women—such as those with disabilities—remain
9 underrepresented despite modest advancements.

Increased inclusion of women from diverse backgrounds and an inclusive storytelling
10 style are crucial.
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Analysis and Discussion

How do you Perceive the Role of Media in
Promoting Women's Empowerment in
Pakistan?

Participants 1, 2, 4, 5, 7, 9, and 10 emphasise how
empowering women can be when successful
women are highlighted, advocacy platforms are
provided, knowledge of women's issues is raised,
attitudes in society are shaped, and others are
motivated by the accomplishments of these
women. They recognise that the media has the
power to question gender stereotypes and
influence social change. On the other hand,
participants 3 and 6 identified obstacles in the
media environment. Specifically, participant 3
highlights how certain outlets reinforce negative
stereotypes and objectify women, which impedes
advancement. Participant 6 advocates for oversight
and responsibility, highlighting the significance of
government rules regarding gender-sensitive
media content. Participant 8 emphasises the value
of education and awareness-raising while noting
the function of media literacy programmes in
empowering women to critically examine gender
depictions in the media. Overall, these viewpoints
show a nuanced understanding of the complexities
surrounding the media's role in Pakistani women's
empowerment, recognising both the potential
advantages of this role and the necessity of
addressing obstacles like negative stereotypes and
legal frameworks to guarantee inclusive
representation.

Can you describe any Specific Examples of
Media Representations or Campaigns that
you believe have Positively Influenced
Women's Empowerment in Pakistan?

The participants' comments showcase an array of
media activities and campaigns that have had a
positive impact on women's empowerment in
Pakistan. Participant 1 highlights the value of
media coverage of occasions such as the 'Aurat
March' in giving women a forum to discuss
concerns of discrimination and violence based on
gender, thereby elevating their voices and
promoting

empowerment. Participant 2 highlights the impact
of television dramas on women's rights advocacy
by featuring strong, independent female characters

who defy social standards. Participant 3
emphasises how social media initiatives like
#MeTooPakistan can bring attention to problems
like sexual harassment and inspire women to come
out and ask for help. Participant 4 talks about how
vital conversations and advocacy efforts for
women's rights can be sparked by documentaries
that highlight important issues such as acid attacks
and honour killings.

The 'Dark is Divine' campaign, which opposes
colourism in Pakistani media and encourages
diversity, empowering women of all skin tones, is
brought up by participant number five. Participant
6 highlights the role that radio shows play in giving
women access to resources and knowledge on a
range of subjects, enabling them to make well-
informed decisions. The seventh participant
highlights the significance of print media in
exhibiting accomplished female entrepreneurs and
leaders, contesting gender norms, and motivating
fellow women. In order to gain public support for
women's empowerment efforts, Participant 8
emphasises the value of public service
announcements in advancing girls' education and
women's employment possibilities.

Participant 9 talks about how celebrity
endorsements, like Malala Yousafzai's support of
girls' education, can help spread the word about
gender equality and rally support for it. Participant
10 acknowledges the value of community radio
programmes in rural areas, which give
marginalised women a forum to tell their stories
and fight for their rights, so promoting grassroots
empowerment. All things considered, these
answers show the complex role that the media
plays in promoting women's empowerment in
Pakistan through a range of community
participation, advocacy, portrayal, and awareness-
raising campaigns.

In your opinion, what are the main
Challenges Faced by Women in Pakistan in
Terms of Media Representation and
portrayal?

The replies from the participants highlight the
numerous obstacles Pakistani women face when it
comes to media exposure. Participant 1 draws
attention to the preconceptions that still exist,
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which perpetuate old gender roles and impede the
advancement of gender equality by depicting
women as inferior and submissive. Participant 2
highlights how few opportunities there are for
women to play a variety of positions in the media,
which limits how they may be portrayed as
decision-makers and leaders and upholds gender
norms. Concerning the objectification of women in
the media, which marginalises and devalues them
in society, Participant 3 brings up some important
points. Participant 4 highlights how the
underrepresentation of marginalised women,
particularly those from minority groups and rural
areas, perpetuates injustices and silences their
voices. Participant 5 criticises the sensationalised
and biased media coverage of women's issues,
which frequently ignores systemic issues and
reinforces victim-blaming narratives.

Participant 6 talks about how the lack of women
in positions of decision-making in the media causes
them to be marginalised and portrayed in a biased
way. Participant 7 talks about how women are
portrayed in the media, frequently in submissive
characters, as a result of societal standards
restricting their ability to participate in public life.
Participant 8 draws attention to how damaging
stereotypes are internalised as a result of a lack of
media literacy, especially among women. Whereas
Participant 10 expresses worries about government
censorship hampering advocacy for women's
rights and limiting various viewpoints, Participant
9 points out that economic inequities are impeding
women's access to media platforms. When taken as
a whole, these viewpoints highlight the intricate
web of obstacles that Pakistani women face in their
quest for inclusive and equal media portrayal.

How do you think media Coverage of
Women's Issues and Achievements has
Contributed to Changing Societal Attitudes
towards Women in Pakistan?

The replies from the participants offer a detailed
analysis of how media coverage affects public
perceptions of women. Participant 1 emphasises
the beneficial effects of media portrayals of
women's accomplishments in dispelling myths and
motivating young girls, pointing out the
importance of media portrayals of strong, female
role models. Participant 2 elaborates on this,
pointing out that the media has the power to

Global Mass

influence cultural norms by talking about how
positive representations of women help to change
society's attitudes. Participant 3 emphasises the
importance of media coverage of women's issues in
promoting awareness and societal change.
Participant 4 emphasises how women's stories are
highlighted in the media, which has the power to
inspire compassion and support.

While acknowledging the value of media
coverage, participant number five emphasises the
need for more inclusive representation. Participant
6 expresses worry about damaging attitudes being
perpetuated by unfavourable depictions of women.
Participant 7 draws attention to how media
portrayals of accomplished women leaders
motivate people. Participant 8 talks about how
media efforts help advance women's rights and
influence legislative reforms. Participant 9 cautions
against sensationalised news reports that reinforce
preconceived notions. Participant 10 highlights the
significance of supplementary education and
awareness initiatives in addition to media
campaigns to fully address societal views on
women.

Do you believe that Media Content in
Pakistan Adequately Reflects the Diversity
of Women's Experiences and Perspectives?
Why or why not?

Participants share a range of viewpoints regarding
how women's experiences are portrayed in
Pakistani media. Participant 1 points up a lack of
diversity in representation in the mainstream
media's criticism of its limited coverage of women.
On the other hand, Participant 2 notes that things
have improved recently and that new outlets have
emerged to promote the struggles and successes of
women from a variety of backgrounds. Participant
3 questions the veracity of media portrayals,
pointing out the paucity of representations of
marginalised women and arguing in favour of
more inclusive stories. A more nuanced
perspective is offered by Participant 4, who
acknowledges progress while emphasising the
importance of tackling intersectional challenges.
Conversely, Participant 5 affirms that the media
currently portrays women's diversity in a positive
light by mentioning inclusive platforms.
Participant 6 shares Participant 1's worries
regarding stereotypes and limited portrayal.

(GMCR)
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While acknowledging positive advances,
Participant 7 expresses doubt and points out gaps
in representation, particularly for specific groups.
While Participant 8 accepts a certain amount of
diversity, she advocates for more representation,
especially from marginalised areas. Participant 9
expresses worries about stereotypes that are still in
use and emphasises the need for more truthful and
inclusive storytelling. Finally, Participant 10
expresses confidence in future advancements in
media representation while acknowledging
progress and promoting a more inclusive narrative.

Conclusion

The media's contribution to women's emancipation
in Pakistan is crucial, but it's also complicated, as
different viewpoints emphasise. Media outlets play
a critical role in elevating the voices of women,

tackling gender issues, and questioning
conventional wisdom. Problems like insufficient
representation and stereotyped portrayals still exist

despite  tremendous accomplishments. But
campaigns like the 'Aurat March,' powerful TV
shows, and social media campaigns like

#MeTooPakistan demonstrate how media can
advance female equality. Additionally, women's
agendas for legal rights, healthcare, political
engagement, and education are greatly advanced
by the media. Real empowerment requires
overcoming obstacles in the media landscape, like
those that promote media literacy and diverse
storytelling. Achieving true women's
empowerment in Pakistan through media channels
requires initiatives to promote gender-sensitive
programming and increase the representation of
women in positions of decision-making.
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