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Role Of Social Media: Spreading Information Or Panic During Covid-19 Crisis In 
Pakistan 

 

Abstract: During natural disasters, the dependency of people for 
information increases by using different media. Due to the current 
importance of social sites, there’s a growing tendency for people to 
consume news from social media sites rather than traditional media 
during the COVID-19 crisis. People were receiving news from across 
the world and were accepted as real news. The current study aims to 
know if the news dissemination during COVID-19 had well informed 
the public or had created panic among people. The findings of the 
study revealed that respondents were using Facebook and Twitter 
more than 4 hours daily where Facebook remained the primary source 
(61%) of information for most of the respondents. However, it also 
stayed as the main source of panic (85%) among them. Twitter in this 
regard played more positive i.e. 59% than a negative role i.e. 15% 
which means that Twitter has informed people rather than creating 
panic.     
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Introduction 

It is obvious that the 2019 coronavirus (2019-
nCoV) or extremely severe acute respiratory 
syndrome coronavirus 2 (SARS-CoV-2) spread 
rapidly from China i.e. Wuhan to many other 
Chinese cities and to the rest of the world. This is 
because the virus is extremely contagious and can 
replicate within human cells (Singhal, 2020). 
Around the world, more than 576,274,573  people 
have contracted this deadly and life-threatening 
illness, which has resulted in 6,405,377 losses. 

Bastani & Bahrami, (2020) investigated that 
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during a breakout of any virus the general 
population requires precise and accurate 
information about the disease's symptoms and 
how to prevent themselves. During the COVID-
19 crisis, people frequently rely on social media 
as a platform for quick and effective searching, 
spreading and sharing of health-related 
information with the public (Y. Zhao & Zhang, 
2017). 

The COVID-19 epidemic, which originated 
in China, had a severe impact on the countries 
that border Pakistan, including China. 
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Iran followed Italy in having the highest coronav
irus mortality rate in the northern hemisphere. 
Italy had the highest COVID-19 mortality rate in 
the western hemisphere. Iran also had the highest 
death rate in the eastern region. Pakistani Health 
Ministry acknowledged the first COVID-19 case 
on February 26, 2020, in Karachi, Sindh Province 
Pakistan (Saqlain, Munir, Ahmed, Tahir, & 
Kamran, 2020). While The Federal Ministry of 
Health of Pakistan confirmed a second case the 
same day (Waris, Atta, Ali, Asmat, & Baset, 
2020). Gilgit-Baltistan had the second-highest 
number of confirmed cases. All confirmed cases 
have recently travelled histories from Iran, Syria, 
or London. Currently, the situation is extremely 
precarious and the increasing number of cases is 
at an alarming rate (Yousaf, Zahir, Riaz, Hussain, 
& Shah, 2020). Due to Pakistan's location and the 
increasing number of individuals who have tested 
positive for COVID-19, a higher level of 
management, was necessary. And it is, therefore, 
on February 12, The Pakistan National Action 
Plan for Coronavirus Disorder was submitted by 
the Pakistani Ministry of National Health 
Services, Regulation, and Coordination (Covid-
19). In order to provide a rapid, efficient, and 
efficient reaction to possible Covid-19 incidents, 
this plan seeks to both prevent the transmission 
of the virus and increase local and national 
emergency preparedness.  

On Monday, April 6, 2020, 3,277 confirmed 
positive cases were reported by the Health 
Ministry of the Pakistani Government 
throughout the country. This number included 18 
cases deemed to be critical and 50 fatalities. 
Punjab had 1,493 cases, Sindh had 881, Khyber 
Pakhtunkhwa had 405, Balochistan had 191, 
Gilgit Baltistan had 210, the Federal had 82, and 
Azad Jammu and Kashmir had confirmed 15 
cases. The findings are presented in graphical 
form. Khyber Pakhtunkhwa has recorded the 
highest number of fatalities to date, with 16. This 
is followed by Punjab (15), Sindh (15), 
Balochistan (3), and Gilgit Balochistan (2). (3). (1). 
Eighty-five infected individuals were discovered 
in Sindh, thirty in KP, seventeen in Balochistan, 
and twenty-five in Punjab. Gilgit Baltistan had 
nine and AJK has each discovered a single case 
so far. 1.3% is the mortality rate in Pakistan while 
4.8% is recorded in its recovery rate. (Waris et al., 
2020). 

Social Media During Covid-19 

Throughout the COVID-19 pandemic, social 
networking sites became platforms for combating 
social isolation and ensuring one's own survival 
(Alzoubi et al., 2020). During the pandemic, 
Facebook emerged as an important hub for 
connecting people in need with resources and 
other individuals who could provide assistance 
(H. Ouyang, 2020). Skoll, Miller, & Saxon, (2020) 
shared their personal experience and stated, 
"During the pandemic, we had been using my 
laptop to browse Facebook in order to find 
firsthand stories from medical professionals in 
China, Iran and Italy”.  Facebook became a source 
of information regarding the coronavirus 
outbreak for one hundred thousand healthcare 
professionals. Facebook, for instance, was utilized 
as a source of information about the Covid-19 
spread. Throughout the crisis, this was analyzed 
that social networks were also used for preaching 
and providing spiritual support for Bible and 
prayer lessons. This was one way in which social 
networks were utilized (Almahasees & 
Jaccomard, 2020). 

Due to the daily and frequent online 
interaction of people through social networking 
sites continues, there is a growing tendency for 
people to seek and consume news from social 
networking sites rather than traditional media. 
This shift in consumption patterns is an 
inevitable consequence of these social media 
platforms' characteristics. It is easier to comment 
on, share, and discuss the news with friends or 
other readers on social networking sites; and (ii) 
it is frequently more timely and less expensive to 
consume news on social networking sites as 
opposed to mainstream news media such as 
television or newspapers.  

In 2016, 62% of adults in the United States 
accessed news via social networking sites, 
whereas in 2012, only 49% of adults reported 
doing so (Afroz, Brennan, & Greenstadt, 2012). In 
addition, social media platforms have surpassed 
television as the primary source of news (Allcott 
& Gentzkow, 2017). Despite the numerous 
advantages of social networking platforms, the  
quality of the news on these sites is inferior to 
that of traditional news outlets. Due to the low 
cost of providing news online and the faster and  
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easier distribution through social networking 
platforms, however, a large number of fake news 
articles, which are defined as news articles that 
provide false information on purpose, are 
produced online for a variety of reasons, 
including political and financial interests. This 
has led to an increase in online misinformation 
prevalence. By the time the presidential election 
concluded, it is estimated that there had been 
more than one million tweets related to the fake 
news story known as "pizzagate"(Gerber, Huber, 
& Washington, 2010). The dissemination of fake 
news is intended to persuade utilized to accept 
false or biased beliefs. Fake news is frequently 
used by propagandists to communicate political 
messages or exert influence. For instance, there 
have been reports indicating that Russia has 
created fake social media accounts and bots to 
spread false information (Etzioni, Banko, 
Soderland, & Weld, 2008). Thirdly, the spread of 
fake news alters how individuals comprehend 
and respond to real news. Some fake news, for 
example, is created solely for the purpose of 
provoking people's mistrust, which causes them 
to mistrust. They are integrated, making it harder 
to distinguish between the real and the unreal 
(Bessi & Ferrara, 2016). 
 
Literature Review 

Digital media has developed as a crucial new 
source of health information and a place for 
individuals to contribute their individual ideas, 
experiences, and concerns around health, disease, 
and treatment (Gold, 2020). There were 19 
million references about the coronavirus on new 
media within twenty-four hours after the virus's 
debut and subsequent spread to countries outside 
of mainland China (Molla, 2020). This is due to 
the fact that everyone desired to understand more 
about the virus. 

People were under a lot of stress and danger 
to their health as a result of the coronavirus 
epidemic. As a result, more people are utilizing 
online media to get information and updates 
about health-related pandemics (Agius, Grech, & 
Grech, 2020). Accurate health information and  
maintaining connections with friends, family, 
and peers are priorities for most people (J. Zhao 
et al., 2020). 

As a result of the coronavirus pandemic 
outbreak, people's lifestyles have had to change 
in order to take precautionary measures (Gever, 
Talabi, Adelabu, Sanusi, & Talabi, 2021). Due to 
the current global health crisis, there is an 
increased awareness of the significance of 
preventing infectious diseases caused by the 
coronavirus by promoting healthy behaviour 
modifications such as using disinfectants, 
maintaining a social distance, wearing masks, 
and washing one's hands (Albashtawy et al., 
2016). 

People from the general population who seek 
health-related information online can receive 
social support from numerous social media sites. 
People with health anxiety and other medical 
disorders have a huge advantage due to the social 
media-facilitated availability of trustworthy 
information on the internet. Additionally, it 
permits individuals to share both their ideas and 
experiences (A. Ouyang, Inverso, Chow, Kumar, 
& Zhong, 2016). 

The positive and important contribution of 
social media to the distribution of health 
information at all levels, from peer assistance to 
the general public, has aided the spread of health 
information (Fang, Wang, Wen, & Zhou, 2020). 
The phrase "peer support" refers to the 
educational assistance provided by persons who 
facilitate the exchange of experiences with the 
goal of disseminating health knowledge about the 
coronavirus pandemic (also known as the 
COVID-19 epidemic) (Tan, Rehm, Stevenson, & 
De Foe, 2021).  

According to González-Padilla & Tortolero-
Blanco, (2020), digital media has evolved into a 
tool that allows people to contact friends and 
family even when they are alone. This reduces 
the negative impacts of solitude, such as tension, 
anxiety, and dread. In addition, it makes it 
simpler to rapidly transmit vital information, 
identify symptoms, debate treatments, adopt 
control techniques from other countries, and 
adapt them to work with readily available 
resources. Students who have recently used 
digital media to continue their studies or who 
have been isolated while hospitalized or at home 
are ideally suited to utilize social media 
platforms, as they are regarded as an important  
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and effective means of disseminating trustworthy 
information to the general public. During the 
rapid spread of the COVID-19 epidemic, people 
turned to new media outlets to gain more 
information on the virus (Bao, Cao, Xiong, & 
Tang, 2020). 

However, the proliferation of fake news and 
disinformation on social networking sites about 
pandemics is always causing concern 
(Sommariva, Vamos, Mantzarlis, Đào, & 
Martinez Tyson, 2018).  

Users almost never verify the accuracy of the 
information they provide. Because each social 
media post is accompanied by its popularity, 
social media also makes the trending heuristic 
more apparent(Sundar, 2008). When a post has a 
big number of likes, shares, or comments, it has a 
greater chance of getting discovered by others, 
and thus, it has a greater probability of receiving 
further likes, shares, or comments (Thorson, 
2008). Therefore, new media popularity is a self-
reinforcing cycle that considerably helps the 
dissemination of content that has not been 
objectively verified 

The bulk of citizens turned to new media 
during the COVID-19 pandemic for relevant data, 
sharing and posting rumours, false information, 
potentially fatal consequences of a purported 
treatment, aetiology, preventive measures, 
vaccination, and conspiracies about the virus's 
origins (Torales, O’Higgins, Castaldelli-Maia, & 
Ventriglio, 2020). Therefore, the COVID-19 
pandemic has produced numerous social 
concerns (Lwin et al., 2020). False information 
spreads more rapidly than truthful information, 
hence compromising the legitimacy and 
equilibrium of the system(Radwan, Radwan, & 
Radwan, 2020). For example, the spread of false 
information on digital media leads to an increase 
in the number of people purchasing large 
quantities of masks, soap, toilet paper, medicines, 
food, etc., behaviours that cause market 
imbalances and have an effect on other industries 
in these nations (González-Padilla & Tortolero-
Blanco, 2020). 

In addition, some individuals published or 
shared social media messages about empty 
supermarkets, marketplaces, and pharmacies, 
which contributed to the spread of panic 

associated with shortages of essential goods such 
as food, medicine, and detergents. This terror was 
brought on by the inaccessibility of these items 
(Loxton et al., 2020). During the coronavirus 
crisis, new media has arisen as a significant arena 
for the sharing of personal experiences, views, 
and opinions, as well as the debate on issues 
related to this new disease, such as potential 
treatments and symptoms. According to the 
findings of the research conducted by Merchant 
and Lurie (Loxton et al., 2020), modern 
technological technologies, such as social 
networking platforms, are employed to provide 
either correct or false information to users. 
People rely on social networking channels to 
learn more about the COVID-19 pandemic in 
countries where they did not receive information 
on the outbreak. This is because several 
governments failed to inform the public about the 
outbreak (La et al., 2020). In contrast, in a number 
of countries, successful utilization of social media 
platforms was demonstrated. In these nations, the 
appropriate authorities established official social 
media profiles to disseminate exact information 
regarding the COVID-19 epidemic. This is a 
wonderful illustration of my social media 
management accomplishment.  
 
Problem Statement 

Social networking sites have a crucial role in 
spreading news and information among the 
masses.  Moreover, people show their 
dependency on media for information and 
satisfaction during a period of crisis. During the 
crisis of coronavirus, people were hugely 
dependent on social media sites, and they were 
receiving information from everywhere and at 
the same time were accepting the truth too, like  
releasing 180 lions in the streets of Moscow to 
Coronavirus dies in the stomach. The current 
study investigates the role of social media 
platforms (Facebook & Twitter) in terms of 
information or panic during the COVID-19 crisis 
by using the survey research technique. 
 
Significance of the Study 

People have already been diverted from 
traditional media to social media for information 
and news however amid the covid-19 crisis more 
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people have started utilizing social networking 
sites for news and updates about the deadly virus. 
On one hand, while people were receiving 
information about the pandemic on the other 
hand they were also facing the issue of 
misinformation about the virus which ultimately 
created panic and stress intentionally and 
unintentionally among the consumer of social 
networking platforms which may harm the 
mental and psychological health of the public. 
This study will evaluate the extent to which social 
media has informed the users or created stress & 
panic which may be helpful to regulate the 
information flow of social media. 
 

Research Objectives 

Objectives of this research are: 

1. To investigate the frequency of social 
media, use among private school teachers 
of Peshawar.  

2. To analyze the role of social media i.e. 
Facebook & Twitter as a source of 
information or panic, stress and unrest 
among users. 

3. To evaluate which social media site has 
been preferred for 
updates/news/information during the 
COVID-19 crisis. 

 

Hypothesis 

1. There is a significant correlation between 
age and panic, which the information 
regarding COVID-19 creates via social 
media. 

2. There is a significant positive correlation 
between age and social media use 

3. Private school teachers are more likely to 
use Facebook for information/updates 
than Twitter during Covid-19. 

4. Facebook spread more fear, panic and 
stress among users than Twitter. 

 

Theoretical Framework 

Cultivation Theory 

For the first time, Gerbner and Larry Gross 1976 
expanded the cultivation theory (Bilandzic & 
Rössler, 2004) 2018. In 1973, Gerbner developed 
his mass communication paradigms, which have 
three analysis methods. "Cultivation analysis," 

often known as "longitudinal surveys of peoples," 
is indeed the third form of analysis. 
Views on specific subjects with levels of media r
eceipt, such as tv watching, as the main variable. 
This study is called the Cultivation Theory. 

The cultivation theory was developed as a 
way to investigate the impact of television on 
viewers, specifically the impact of seeing violent 
content on television (Settle,	2018). The primary 
principle of the idea is that "the more people 
spend more time "living" in the entertainment 
industry, the more probable it is that they will 
assume social reality coincides with realism 
portrayed by the media." (Riddle, 	2009) 

The long-term consequences of watching 
television on viewers are a topic of discussion in 
cultivation theory. The ability of television to 
shape specific perspectives on particular issues 
and general beliefs about the world, according to 
this line of thinking, is one of the greatest dangers 
posed by the medium. In the past six years, the 
field of mass communication has witnessed the 
proliferation of cable television, satellite 
television, video games, and most recently, social 
media. It appears that the theory has thus far been 
able to withstand ongoing modifications and 
enhancements. Since the year 2000, over 125 
studies have provided support for the theory 
demonstrating its adaptability to the ever-
changing media landscape (Gerbner & Gross, 	
2017).   

Social media exposure significantly 
increases the perception of risk in society 
compared to traditional media coverage. While 
earlier studies concentrated on traditional media 
sources, the latest researchers, representing the 
current trend of rapid information exchange, paid 
closer attention to the information obtained from 
social media (Ng, Yang, & Vishwanath, 	2018). 

According to the cultivation theory, people 
who spend more time with media have a more si
gnificant impact on how others perceive them th
an those who spend less time with it. Even 
worse, they would develop mean world 
syndrome, which uses to ignore reality and think 
that people and the world are more dangerous 
than they actually are. It would indeed be 
fascinating to see if the recent pandemic events 
caused people to start exhibiting symptoms of 
Sick World Syndrome. 
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 It would be interesting to see if people 
started experiencing Sick World Syndrome as a 
result of the recent pandemic events and if that 
could be seen as both a negative and a 
motivating factor for preventive measures.Social 
media use was positively correlated with the fear 
of contracting the H1N1 virus. In terms of 
COVID-19, similar conclusions were reached by 
(Garfin,  Silver, & Holman, 2020). Increased 
stress and anxiety can cause overreaction 
inaccuratese.lfhealth assessments, andultimately,
 serious health resource issues on a national scal
e. The younger generation, who is more likely to 
disregard warnings and restrictions, is 
particularly well-versed in using social 
networking sites.(Setbon & Raude, 	2010). 
 

Research Methodology 

The current study used a quantitative research 
design by conducting a cross-sectional approach 
for the data collection process. The researcher 
employed a survey, using simple random 
sampling, among the private school teachers of 
Hayatabad Peshawar using a structured 
questionnaire. Three sections of the 
questionnaire were made i.e. 
Section 'A' contained demographic details of the 
respondents,gender, age, & level of education. P
art 'B' included questions on 
how often social media is used for Coronavirus u
pdates, likewise section 'C' discuss the role of 
social media sites. The questionnaire is designed 

following the five-point Likert scale, which 
ranges from 0 (strongly disagree) to 5(strongly d
isagree) (Likert, 1967).  

According to Private Schools Regulatory 
Authority (PSRA), the number of Private schools 
in Hayatabad is 69 with a total strength of 1950 
teachers (Population of the study). The sample 
was randomly taken from 69 schools in 
Hayatabad Peshawar. The researcher used Dr 
John Curry's formula for calculating the sample 
size for this study. The size came out to be 97 
however, the researcher conducted a survey of 
100 respondents. According to Dr John Curry's 
formula. 

1. If the population size is between 10 and 100, 
then 100% of the population will be 
sampled. 

2. If the population is between 101 and 1000, 
then 10% of the population will be 
sampled. 

3. The sample percentage will be 5% if the 
population size is between 1,001 and 5000. 

4. The sample percentage will be 3 per cent if 
the population is between 5,001 and 
10,000. 

5. The proportion of the sample will be 1 per 
cent if the population is more than 10,000. 

 

Data Analysis 

In this part of the study, the researcher analyzed 
the results obtained and briefly discussed the data 
and statistics in the table.

 
Table 1. Demographic Information of the Respondents 

Age Frequency Gender Frequency Education Frequency 
21-23 6 Male 38 FA/ FSc 1 
24-26 28 Female 62 Bachelor 21 

27-29 27 - - MA/MSc 58 
30+ 39 - - MPhil/MS 18 

- - - - PhD. 2 

 Total 100 100  100 

Explanation 

The table above reports the demographic 
information (age, gender and education) of the 
respondents. The researcher discovered that 
majority of the respondents, using social media, 

was of the age 30+ i.e. 39% followed by 24-26, 27-
29 and 21-23 which is 28%, 27% and 6% 
respectively. The table shows that out of the total 
100 respondents 62 were female and 38 were 
male. The table also reveals the statistics 
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regarding education which is 58 (58%) of the 
respondents got an MA/MSc degree followed by 

Bachelor, MPhil/MS, PhD and FA/FSc being 21%, 
18%,2% & 1% respectively. 

 
Table 2. Time Spent online during covid-19 

How much time normally you spent online during covid-19? Frequency Per cent 
Less than 1 hour---- 2 Hours 15 15.0 
More than 2----4 hours 29 29.0 

More than 4 hours 56 56.0 

Total 100 100.0 
 
Explanation 

The table reports the frequency of time spent by 
a respondent online during Covid-19. According 
to the table most of the respondents i.e. 56 beings 

(56%) spent more than 4 hours/per day online 
during Covid-19 while 29 beings (20%) spent 
more than 2-4 hours per day while 15 respondents 
spent less than 1-2 hours. 

 

Table 3. Social Media Accounts Information of the Respondents 

Which among, Facebook & Twitter, do you have an account on? Frequency Per cent 
Facebook 45 45.0 
Twitter 5 5.0 
Both 50 50.0 
Total 100 100.0 
 
Explanation 

The current table gives information on the 
respondents' accounts on social media. The said 
table reveals the frequencies of the respondents' 
who have accounts on social media and 

participated in the survey. The majority of the 
respondents i.e. 50 told that they have accounts 
on both Facebook and Twitter. 45% of the 
respondents revealed that they have an account 
on Facebook however 5% have been found to 
have a Twitter account. 

 

Table 4. Preferred Social Media Accounts (Facebook or Twitter) Source of updates/Information 

Which among both did you prefer the most for updates/information 
regarding COVID-19? 

Frequency Per cent 

Facebook 61 61.0 
Twitter 39 39.0 
Total 100 100.0 
 
Explanation 

This table shows the respondents’ preference 
among Facebook & Twitter for 

updates/information during Covid-19. Mostly the 
respondents i.e., 61% were of the opinion that 
they used Facebook for updates/information 
while 39% use Twitter for the same.

 

Table 5. Frequency Table of Social Media Sites between the Last Two Items 

 Had spread positive, real and accurate 
information and had played a positive role 
during the Covid-19 

Had spread panic, fear and stress through spreading 
fake information and had played a negative role 
during the Covid-19 

 Frequency Frequency 
Facebook 15 85 
Twitter 59 41 
Total 100 100 
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Explanation 

The above table shows the statistics regarding the 
role of Facebook and Twitter during COVID-19 
i.e. positive or Negative. The data reveals that 
Facebook has played negative role than a positive 
one as 85% of the respondents were of the view 
that Facebook had spread panic, fear and stress 

through spreading fake information and had 
played a negative role during the Covid-19, 
however, on the other hand, Twitter is found to 
have played a positive role during the same 
period. 59% of the respondents told that it had 
spread positive, real and accurate information 
and had played a positive role during Covid-19. 

 

Table 6. Correlations Table of age and Information spread panic 

  Your Age Information Spread Panic 

your age 
Pearson Correlation 1 -.011 
Sig. (2-tailed)  .911 

N 100 100 

Information spread panic. 
Pearson Correlation -.011 1 
Sig. (2-tailed) .911  

N 100 100 
 
Explanation 

Table 6 shows the Correlation results between the 
age and Information spread panic item. it is found 
that the Correlation between the age and 

Information spread panic item is -0.011 with a p-
value is 0.911, which indicates that age is 
negatively insignificant correlated with 
Information spread panic. 

 

Table 7. Correlations Table of age and Frequency of social media. 

  Your Age Frequency of Social Media 

your age 
Pearson Correlation 1 -.072 
Sig. (2-tailed)  .477 

N 100 100 

Frequency of social media 
Pearson Correlation -.072 1 
Sig. (2-tailed) .477  

N 100 100 
 
Explanation 

Table 7 shows the Correlation results between the 
age and Frequency of social media items. it is 
found that the Correlation between the age and 
Frequency of social media items is -0.072 with a 
p-value is 0.477, which indicates that age is 
negatively insignificant correlated with the 
Frequency of social media. 
 

Discussion & Conclusions 

The global environment has been permanently 
 changed by the COVID-19 pandemic. All 
aspects of life have been affected negatively by t
he lockdown (Bao, Sung, & Kwon,  2021). The 

current study aimed to investigate the role of 
social networking sites during COVID-19, to 
know if the social networking sites spread the 
news for the sake of information or panic and to 
analyze the social media sites that have been 
frequently used for updates/news/information 
during COVID-19 crisis. The data analysis of this 
study revealed that the majority of the teachers 
got help with information/updates regarding 
Covid-19 through using different social media 
applications. Female teachers compared to males 
had been frequently using these applications 
(Facebook & Twitter etc) throughout the day in 
order to get themselves updated regarding 
COVID-19. The researcher found similar results 
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to (Radwan, Radwan, & Radwan,  2020) that the 
respondents were using more than 4 hours daily 
on different social media applications in order to 
satisfy their needs however, the information 
received via different social sites have been found 
to play a negative role during this period by 
creating panic more than creating awareness 
among its users. 

The data also revealed that the respondents 
(school teachers) used both Facebook and Twitter 
for information and updates however, Facebook 
is found to be a frequently used social site among 
them. This finding is In-line with the results of 
(Radwan & Radwan, 2020) who found that 
majority of their respondents were using 
Facebook for information regarding Covid-19, 
however, in the case of this study, Facebook has 
been seen to be a more panic-creating application 
than Twitter.  

This study aims to investigate the frequency 
of social media use among private school teachers 
of Peshawar also to analyze the role of social 
media i.e. Facebook & Twitter as a source of 
information or panic, stress and unrest among the 
users and to evaluate the preferred social media 
site for updates/news/information during 
COVID-19 crisis 
The researcher thus hypothesized that  

1. There is a significant correlation between 
age and panic, which the information 
regarding COVID-19 creates via social 
media. 

2. There is a significant positive correlation 
between age and social media use 

3. Private school teachers are more likely to 
use Facebook for information/updates 
than Twitter during Covid-19. 

4. Facebook spread more fear, panic and 
stress among users than Twitter. 

The researcher, in light of the above hypothesis, 
from the data analysis of this study, found that 
the age of the respondents was negatively 
correlated with the panic created through the 
information regarding COVID-19 i.e -0.011 (H1). 
This means that as long as the age of the 
respondents increases the lesser information 
received regarding COVID-19 via social media 

creates panic among them. The researcher also 
found a negative correlation between age and 
social media use i.e. -0.072 (H2) which means that 
the more the age of the respondent increases the 
lesser they use social media which also means 
that young teachers were more likely to use social 
media more than the aged ones. The researcher 
found that 61% of the total respondents preferred 
Facebook for information/updates over Twitter 
during Covid-19 (H3) however; Facebook is also 
seen to be a major tool for spreading panic i.e. 
85% compared to its informative role i.e. 15% 
(H4). Twitter has been seen to play more positive 
i.e. 59% than a negative role i.e. 15%. This means 
that Twitter has informed people rather than 
creating panic among them. 

The above discussion led the researcher to 
conclude that private school teachers in Peshawer 
(KPK, Pakistan) are frequent users of different 
social media sites including Facebook and 
Twitter. They spent more than 4 hours daily on 
these sites during the COVID-19 crisis and seek 
information and help regarding this problem. 
Social media during the period of the COVID-19 
crisis played both positive and negative roles. On 
the one hand, it informed  
people regarding every issue that happened 
across the world while on the other hand, people 
remained prey to the fake news it spread which 
eventually created panic and unrest among them. 
People across the globe were worried about what 
will happen next and all this was due to the 
reports and news spread through social media 
sites. The researcher concluded that Facebook 
remained the primary source of information for 
most of the respondents who participated in the 
survey of this study however, it also persisted as 
the main source of panic among them too. The 
current study concludes with similar findings i.e. 
News and information regarding COVID-19 
spread on Facebook was found fake most of the 
time. (Wilson & Chen, 2020). This creates panic, 
unrest and fear among the users. Twitter in this 
regard has been seen to play a positive role which 
means that the application informed the people 
rather than creating panic. 
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